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ABSTRACT: The ability to learnavitalfactorforthe organization togrowandbeinnovator.The importance
ofinnovationtosurvive  of  organizationin  changingenvironmentgenerallyis  acceptedbyeveryone.Among
theseorganizationswill be successful, thatcan achieve success and sustainable growthwith identifytheir success
factorsin times of crisis. Organizationalbackgroundsshowthatorganizationallearningplays a vital rolein the
development ofcompanies andincreasethe potential forinnovationandperformance. In this study,the relationship
betweenorganizational  learning and  innovationandorganizational =~ performance  andledto  the
conclusionthatorganizationallearninghoweffects on innovationand
organizationalperformance.Variousmodelshave been proposedin theresearch literaturethat has been created
bystatistical dataobtained from thecompanies. The proposed model, of the projecthas threeaspects including:
organizational = commitmenttolearning  open-mindedness andcommonvision  andismeasuredby20items.
Scalesbythe  results,fromdatacollected  from246foodindustrysublindustrial — EstatesKurdistanprovincehave
beenvalid.152valid questionnaireswere collected andto testthe research model usedspss software.As a result, the
proposedscale provide, useful information formanagers toincreaseorganizationallearningintheir organizations
and the resultsshowedthatorganizationallearningis a significantpositive effectson innovationandorganizational
performance.
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I. INTRODUCTION

Manychangesand challenges oftoday's worldrequires that formorganization with ability to
learnandtoupdateitselfso that it canadjustto therapid changes and timelyresponsetoenvironmental stimuliand by
acquiringknowledge and  awarenessin  widespread anddynamicandalive  formin  the field of
organizationalimprovementanddevelopmentcontinueits survive.Organizational learningis alsoa vital sourceto
obtaincompetitive advantage instrategic management.And shouldbe seenorganizationalknowledgeas astrategic
assetin the organizationandmanaged it in a wayittoimproveperformance andcompetitive position of organization.
So many ofwriters knowlearningas one ofvital aspects ofcompetitiveness andrelated it withacquisition of
knowledgeandorganizational performance(allame 2011).

Problem statement

Manyexperts introducingbelieve innovationanddifferentiatingas aundeniable necessityandbelieve
innovationled tothe firm's competitive advantage ininternal andexternalmarkets andan essential elementforthe
long-termsurvival of the organizationandisan integral part ofstrategy of organization.For this purpose,learning is
seenas stimulatingof innovationandconsidering the importance ofinnovation indevelopingcountriesis considered
asafundamental issuebystrategicplanners.Considering the importance ofinnovationto transformnew knowledge
intonewproducts and servicesit is betterdomore researchonthe effect oflearningon
innovation.Learningorientation consideredbecause of the developmentof organizationalinsightandmake fields of
innovationand knownas theintroductioncreate a culturethatisconducive toinnovationandeffect on it. Inrelation to
thelearning orientation andinnovationcan besaidthatappropriatelearning environmentwhere theorganization can
use ofallsourcesandactivities tothemarket orientationandinnovation in that environment (matofi 2011).

The importance of research
The purpose ofthisstudy was to evaluatethe effect oflearningorientationon innovationand organizational
performanceinsmall and medium industriesin Kurdistan province.Thisresearchinvolves three aspectsof tend
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tolearningwhichaspects(organizational commitmenttolearning, open-mindedness, shared
vision)andinnovationandorganizational performance, including (market share, the percentage ofnewproduct
salestototal salesandreturn oninvestment.Sowe want to measurethe impact ofthiselementon thesmall and
medium industriesin Kurdistan province.Learningnot be separatedfromeveryday activities of the organization.
Managers shouldlearnhowtotransferknowledge to theorganizationand learnthe ways in whichpeople in the
organizationcangainuseful and practicalinformationthrough it. Andapplication of knowledgewillbeuseful to
guide the process, structures and organizational activitiesleading to improvedperformance and business.So
learningis consideredas one of thevital aspects ofcompetitiveness andrelated withacquisition of
knowledgeandorganizational performance.

Innovation is as themost important factor inthe performance andsurvival of the organization, in
assessing thecompetitiveenvironment.Innovationsincludethe successfulimplementation ofcreativeideas and
opinionswithin theorganization. Innovation aswell asgroup and individuallearningprocesseswhich aims
tofindingnew waysto solveproblems inthe organization and as a result ofinnovationsin the organizationto
learningabilityof the organizationto learnthrough newknowledgewhich developedand
inorganizationpublishedandused.

The development oflearningin its various forms knownasan importantfactorineconomic successand one
of themost important indicators ofthe performance oforganizationsandinnovation is known asa driving
forceinthe development ofcompanies andimprove performance.And power of innovationisthedefining
characteristic ofperformance.

The necessity ofthe research
Organizationspreviouslylivedina  stable  environmentandfuture  eventswerealmostpredictable.So
thatmanagerscould planningin sure conditionsBut nowadays environment is changingrapidly. Increased

competitionandcomplexity ofthe businessspaceisone of thecharacteristics
ofmoderncommerce.Rapidandsignificantchangesin various areasof science and
technologyincreasinglyaffecttheprocess ofhuman society.So thattraditional organizationsare

notabletocoordinatewith thesechangesand the only organization have chances of survival, which is able
tocontinuouslyadaptto  changes inthe surrounding environment.Organizationswithrapidlearningfromthe
successes and failureswill be ablewhen dealing withdifferentsituationshaveeffective behaviors andin this
waythey willachieve their goalswithmaximum effectiveness.Learning Organizationis a
phenomenonthatemergedby starting90s. Cause of the emergence ofsuch organizations has beenconditions,
andchanges and developmentsbeforethe decade. For theorganizations
maintaininthisturbulentenvironment,should beremovedfromstaticformsandbetransformedintoa learning
organization.All organizationslearn. This means thatthey arecompatiblewith thechanging worldaround
them.Butsome organizationslearnfasterandmore effective. The most important pointis thatwe do not
separatelearnfromeverydaywork(sehat 2009).

The research goals
The first General Objectives

Recognizing the relationshipbetweenlearning orientationand innovation insmall and medium
industriesin Kurdistan province Specific Objectives 1.Recognizing the relationshipbetween organizational
commitmenttolearningandorganizational innovationin small and mediumindustriesin Kurdistan province.
2.There is a relationshipbetweenelements ofopen-mindedness andorganizational innovation.
3. Recognizingthe relationship between theelement ofcommon insightand organizational innovation insmall and
medium industriesin Kurdistan province.

The second General Objectives

Recognizing the relationshipbetween innovationandorganizational performanceinsmall and medium
industriesin  Kurdistan province Specific objectives 1.Recognizing the relationshipbetween theelements
ofinnovationand market sharein thesmall and medium industriesin Kurdistan province 2.Recognizing the
relationshipbetween theelements ofinnovation and the percentage ofnewproduct salestototal sales in thesmall
and medium industriesin Kurdistan province. 3. Recognizing the relationship between theelements ofinnovation
and return investmentinsmall and medium industriesin Kurdistan province The third General
Objectives:Recognizing the relationshipbetween learning orientation andorganizational performanceinsmall and
medium industriesin Kurdistan province Specific objectives 1.Recognizing the relationshipbetween theelements
of theorganization's commitment tolearningandorganizationalperformance insmall and mediumindustriesin
Kurdistan province 2.Recognizing the relationshipbetween theelements ofan open mindandorganizational
performanceinsmall and medium industriesin Kurdistan province
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3. Recognizingthe relationship between theelementsshared visionand organizational performanceinsmall and
medium industriesin Kurdistan province

Table I: externalresearch literature

Row | Subject Author Year  of | Conclusion
publication
1 The relationship Organizationallearning arise fromindividualskills
betweenindividual  skills | Koulen 1999
andorganizationallearning
2 creates the  positiverelationshipbetween  systems
thinkingandpersonal  skillsandcreating ~ motivationin
The relationship of | Flood 1998 people .
Systems
thinkingandindividual skill
3 Organizationallearningarisesfromindividualskillsandthere
Studying the relationship is a positive relationshipbetween them.
betweenindividual Thomas 1994
skillskillsonlearning
4 Studying the relationship Avoiding from innovationhas a negative impacton
ofinnovationand Volvaf 2002 organizational performance.
organizational
performance
5 study the relationship Operating effectiveness ofan organizationisrequired
ofindividual skills | Garvin 2000 toupgrade theskill level ofindividual employees.
andorganizationallearning
and innovation
6 Study oforganizational | ArgyrisandSchon | 1995 Learning isdiscoveryand correctionerror
learning
7 Modelof  the learning Organizationsneedtolearnto succeed inin a
processto BioBoukler 1996 turbulentenvironment.
achievecontinuous
developmentandinnovation
8 The relationshipbetween There is apositive and significantrelationshipbetween
knowledge SuandLiao 2008 thesethree components.
managementand
organizationallearningand
innovation
9 study the Therewas a significantand positive relationshipbetween
relationshipbetweentotal BelayaandRichard | 2011 thesethree components.
quality management,
organizational learningand
performance
ofinnovationin
organization
Table Il:internalresearch literature
Row | Subject Author Year of | Conclusion
publication
1 study the relationship betweenand There is apositive and significant
organizationallearningand relationshipbetween
knowledge management MaryamYaghoubi et | 2009 organizationallearning
al. andknowledgemanagement
2 Study of, knowledge management There is a difference between
andorganizational learningin Tehran organizational learningand
city ElhamMirEsmaeili 2007 knowledge managementin
theintelligentandnormalschools
3 study the relationship betweenand There isa significant positive
organizationallearningand YousraSalehi 2012 relationshipbetweenorganizational
organizationalinnovation learning and innovation
4 study the effect ofand All aspects oforganizational
organizationallearningcapabilitiesand learninghas a  positive  and
organizationalperformance AliMollahoseini 2010 significant effecton organizational
performance
5 Studying the relationship | YounesGholamiet 2009 Allaspects of organization alintelli
oforganizationalintelligenceand al. gencewithand  organiz  ationall
organizationallearning earninghasa positive and signif
icantrel ationship
6 Study oforganizational | SomayehAlavi 2010 Internal and external
learningandfactors affecting on it organizationfactorshavea significant
positiveeffecton organizational
learning
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7 These factors are
study factors affectingon | SeyedGhavam, includesystemicthinking
organizational learning Hashemi 2006 andlearning, mental models,

sharedvisionand aspirations, skills
and experien cepersonaldomination

8 study the role | AlirezaMatoufiandet | 2010 learning orientationinsmall
oforientationtolearningon al. companieshasa  direct  effecton
innovationandorganizational innovationandorganizational
performance performance

Theoretical framework

learningis including dimensions:(commitment of organizationtolearning, open-mindedness andshared
vision). Performance is includingdimensions(market share the percentage ofnewproduct salestototal
salesandreturn on investment ROl (Matofi 2011).

Innovatio —
Organizational l—— Learning orientation

Performance
Commitment of
organization to learn

Shared vision

Market share

The percentage
ofnewproduct
salestototal sales

Return on
investment ROI

( matofi 2011)

Research hypotheses
the first of main Hypothesis:
There is relationship betweenlearning orientationandinnovation

Sub-hypotheses:

1.There is relationship betweenorganization's commitment tolearningandorganizational innovation.

2.There is relationship betweenelement  ofopen-mindedness  andorganizational innovation.
3.There is relationship betweenelementof shared visionand organizational innovation.

The secondof mainhypotheses:
There is a relationshipbetween innovationandorganizational performance.

1.There is a relationshipbetweenelements ofinnovationand market share

2.There is a relationship betweenelement of innovationand the percentage ofnewproduct salestototal sales.
3.There is a relationshipbetweenelements ofinnovationand returnon investment.

The thirdof mainhypotheses:
There is a relationship betweenlearningorientation andorganizational performance

Sub-hypotheses

1.There is a relationship betweenelement ofcommitment of organizationtolearningandorganizational
performance

2.There is a relationship betweenelement ofopen-mindedness andorganizational performance.
3.There is a relationship betweenelement ofshared visionand organizational performance.

Il. METHODOLOGY

Themethodologyof this researchisdescriptive survey. On the basis ofhow to obtainthe required dataand
ccording toclassified researchaccording to their purpose is descriptive research.In termsofmonitoring
andcontroldegree this study isfield research, because theresearcherexamines thevariables intheir
naturalstate. Andas thisresearch showshow companiescan applyorganizationallearningstrategyfor
innovationandperformance ofthe organization andsuccessfullyina competitiveenvironment will beapplications.
The aim ofapplied researchisthe development ofapplied knowledgein aspecificfield.Applied researchapplies
attention of researchers andconsultantstofor studytheir favoriteproblemstofindpractical — solutionsto
correctaproblematicsituation(skaran 2002).
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DomainoftheResearch

the domainofstudyismentionedusually in three dimensionsincludingtime, placeandsubject matter. In this study
thefollowingthreeareasareintroducedandexplained:

-Researchtime domain:Due to thetimedomain of this study was conductedin arange ofone-yearin 2013.

- Research Geographic domain:

Researchgeographic domain, includeSMEin theprovince of Kurdistanthatincludes246activecompanies is
obtained 152 companies usingCochranmodel.

- Research subject domain:

From the conceptual perspective this studyalsoexamines the relationshipbetweenlearning orientation with
innovationandorganizational performance.

Methodfor data collection:

In this studyfor collectingandcompilingresearch literatureis used library method. Alsoquestionnaireusedfor
gatheringdatafrommanagers.In fact,the information required intwo partslibrary, tocollect information on
theliterature of the subject, andin thefieldto collect dataused fromquestionnaires.

In this study,questionnaireused fordata collection,frommanagersbased onstandardized questionnaireisdeveloped
based on theLikert scale in five option formfrom stronglydisagree=1to stronglyagree=5.

Statistical analysismethods ofdata

Using descriptive statisticswith the help ofMicrosoft Excelfor evaluation ofcentral characteristicsandset
the statistical frequency tables.Inferential statistics(ANOVA) was usedtotest the hypothesis. In this study,to
analyze thedataby usingsoftware Spssused statistical testof multipleregression analysis. Technical specifications
formeasurement tools Validity: Since the standardquestionnairefordetermining thevalidityhave been used
fromteachersandexperts and determinedcontent and face validity.

Reliability

In this studyto obtain thereliability of questionnairehas been used Cronbach’s alpha coefficientforpre-
test.In this waybeforefinalimplementationwererandomly selected 30samples, Thenquestionnaireswere given to
themand using thedataobtained fromthe questionnaire and helpingSPSS softwarereliabilitycoefficientwas
calculated with Cronbach's alpha. Thatis presentedin the following table. Ascan be seenCronbach's
alphaishigher than0.7, indicating that thestabilityandinternal consistency of questionnaire.

Table I11: The Cronbach's alphaof questionnaire oflearning orientation and innovationandorganizational

performance
Row Variable The number of | Cronbach's Totalfactor
questions alpha

1 Organizational commitmenttolearning | 4 J157 0/925
2 Open-mindedness 4 0/853
3 Shared vision 4 0/855

Innovation 5 J112 /712
Organizational Market share 1 J712 /792
Performance The percentage ofnewproduct | 1 /782

salestototal sales

Return oninvestment 1 J729

Table 1V:Descriptivestatistical analysis

Number Percent
Gender Male 8 5.3
Female 144 94.7
Age Less than25 years 0 0
25-35 38 0.25
36-45 56 36.8
46-55 45 29.6
More than55 years 13 8.6
Education University student 18 11.8
BS 72 47.4
MA 56 36.8
PhD 6 3.9
job experience Less than a year 1 4.6
1-3 28 18.4
4-8 111 73.0
9-15 6 3.9

Inferential statisticsand hypothesis testing: study normality assumptionof databy usingKolmogorov—-Smirnov
test(K- S):
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H,: Datz of varizble tis nomormally distributed

H,: Datz of varizble iiz normally distributad

Table V: test result ofnormality ofdependent and independent variables

Factor The significance level Hypothesis confirmation Conclusion
learningorientation .154 HO Normal
Organizational .083 HO Normal
commitmenttolearning

Open-mindedness .083 HO Normal
Shared vision .26 HO Normal
Innovation .09 HO Normal
Performance .094 HO Normal

According to the resultsthe tablethese variables were normally distributed andto testhypothesesis used
ofparametric tests

Research hypotheses

Hypothesis Pearson Significance level Relationship
correlation
The relationship betweenlearningorientation | ./210 0/005 Has
andorganizational innovation
The relationship | ./208 0/005 Has
betweencommitmenttolearningandinnovation
The relationship betweenopen-mindedness | ./208 ./005 Has
andinnovation
The relationship betweenshared | ./207 0/18 Has
visionandinnovation
The relationship | 0/203 0/006 Has
betweeninnovationandorganizational
performance
The  relationship  betweeninnovationand | 0/167 0/020 Has
market share
The relationship betweeninnovationandthe | 0/119 0/072 Has
proportion of sales
The relationship betweeninnovationandreturn | 0/121 0/069 Has
on investment
0/906 0/00 Has
The relationship
betweenlearningorientationand organizational
performance
The relationship | 0/606 0/00 Has
betweenlearningorientationand market share
0/661 0/00 Has

The relationship betweenlearningorientation
andthe proportion of sales

The relationship betweenlearningorientation | 0/548 0/00 Has
andreturn on investment

According to the resultstable(14) andthe significant levelthatit isamountssig <0/05. Therewas a significant
relationshipbetweenlearningorientation andorganizational innovationand the mainhypothesesconfirmed.

Also, duetothe significant level ofrelationship isbetweenaspects oflearning orientationthatincludesa
commitment tolearning, open-mindedness andshared visionwith organizationalinnovation.Also there is a
significant relationshipbetweenorganizational performanceandinnovationandbetween innovationand the market
share.Also, duetosignificant level there is apositiveand significantrelationshipbetweenlearning orientationand
organizational performanceanddimensions of that. Butthe relationship between innovationand proportion of
salesand return on investmentdue to the largerthesignificant levelof0.05is notsignificant.

Friedman testto evaluateandcompare the dimensions oflearningandorganizational innovation:

TableVII:significantlyFriedman testaboutprioritizationaspects oflearning orientationFriedman'stest
statisticresult of dimensions oflearning orientation

Statistic Amount ofstatistic

Number 152
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chi-squar 22
Degrees of freedom 2
sig .000

The result of thistest is significantwiththe amount ofchi-squar = 22(sig = 0.000).

Table VIII: ResultsofFriedman testmean ranking of dimensions oforganizational learning

Components Mean ranking Ranks
Commitmenttolearning orientation 1 2.036
Open-mindedness 1 2.036
Shared vision 2 1.93

Table IX: Results of Friedmantest statistic of performance dimensions

Statistic Amount ofstatistic
Number 152

chi-squar 27.80

Degrees of freedom 2

sig .000

The result of thistest is significantwiththe amount ofchi-squar = 27.80(sig = 0.000).

Table X: Mean rankingFriedman testresult, dimensions ofperformance

Components Mean ranking Ranks
Market share 1 2.25
Return oninvestment 2 2.02
Proportion ofsales 3 1.73

The results ofexploratory factoranalysis

In this research, for thestudy ofthe test factors has been usedofexploratory factor analysis. Criterion
ofthe percentage ofvarianceexplained byfactors alsois othercriteriafordetermining the number offactors.
According to the resultsof exploratory factor analysis, the percentage of total varianceexplained by themain
componentishigher than0.05,whichshows that theexploratory factor analysisto justifyvariancescouldhave done
better.

1.The mainresearchhypotheseswere confirmedbutsomesecondary hypotheses, including hypothesisof
the relationship betweeninnovationwithreturn on salesand investmentswere notconfirmed.In other words,it was
found thatorganizational learningand its dimensionsis effectiveinincrease innovationandinnovationisa significant
and positiveeffectonmarket share. Also the relationship betweenlearning orientations and its
dimensionsandorganizational performancearepositive and significant.

2. According to theresearch findingshighestrank is allocated in thecreation of innovationofdimensions
oflearning  orientationandcommitmenttolearningandopen-mindednessand the lowestisshared visionsince
theeffect  oflearning  orientation  factorswasspecified in  creation of innovation can by
usingthemtoincreaseorganizational innovation inthecompany. Alsodimensions ofhave positive effect as direct
and indirect onorganizational performance. Indirect effect of learning orientationis through innovationon
performancelearning orientation factors. Butits direct effecton performanceis highest.

Table XI: Mean rankingFriedman testresultdimensions ofeffectiveorganizational learning,on
innovationandperformance

Components Mean ranking Ranks
Commitmenttolearning orientation 1 2.036
Open-mindedness 1 2.036
Shared vision 2 1.93

The results oftesting hypotheses
Afterstatisticalanalysis, which was mentionedin the chapter ofresearch methodology were obtained the
following results:

The conclusion of thehypotheses

The firsthypothesiswas thatthere is a relationshipbetweenlearning orientationandinnovation.
Themainhypothesisin the fourth chaptershowed asignificantcorrelation betweenlearning
orientationandinnovation.So,the resultsshowa correlation coefficientequal t00.210, thus said to bedirect and
positive correlationbetween learningorientation andinnovation.
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The firstsubsidiary hypothesiswas thatthere is a relationshipbetween theorganization's commitment
tolearningandinnovation, the findings ofhypothesis showeda significantcorrelation betweenorganizational
commitmenttolearningandinnovation.sothe resultsshowacorrelation coefficientequal t00.208. As a result,it is
said thatdirectand positiverelationshipbetween organizational commitmenttolearningandinnovation.

The secondsubsidiary hypothesiswas thatthere is a relationshipbetweenopen-mindedness
andinnovationfindings of hypothesisin the fourth chaptershoweda significantcorrelation between theopen-
mindedness andinnovation.Sothe resultsshowa correlation coefficientequal t00.208. In conclusionit is said
thatdirectand positiverelationshipbetweenopen-mindedness andinnovation.

The thirdsubsidiary hypothesiswas thatthere is a relationshipbetween shared visionand innovation, the
findings of hypothesisshoweda significantcorrelation betweenshared visionand innovation. Sothe
resultsshowacorrelation coefficientequal t00.207.As a result,it is said thatthere is adirect and positive
relationshipbetween shared visionandinnovation.

The secondmainhypothesiswas thatthere is a relationshipbetween innovationandperformance; the

findings showa significantcorrelation betweenperformanceandinnovation.Sothe resultsshowacorrelation
coefficientequal t00.203. As a result,it is said thatthere is adirect and positive correlationbetween innovationand
performance.The firstsubsidiary hypothesiswas thatthere is a relationshipbetween innovationand market share,
the findings of hypothesisin the fourth chaptershoweda significantcorrelation betweeninnovationandmarket
share.Sothe resultsshowacorrelation coefficientequal t00.167. As a result,it is said thatthere is adirect and
positive relationshipbetween innovationand market share.The secondsubsidiary hypothesiswas thatthere is a
relationshipbetween innovationandthe proportion of sales, according to the results of the analysis, there is no
relation between thesetwo dimensionsas a result ofthishypothesiswas rejected.The thirdsubsidiary
hypothesiswas thatthere is a relationshipbetween innovationandreturn on investment, according to the results of
the analysis, there is no relation between thesetwo dimensionsas a result ofthishypothesiswas rejected.
The thirdmainhypothesiswas thatthere is a relationshipbetweenlearningandperformance; the hypothesis
findingsshow asignificantcorrelation betweenlearningand performance. So,results of the
analysisshowacorrelation  coefficientequal ~ t00.906. The resultis said to bea direct and
positiverelationshipbetweenlearningorientation andperformance.

The firstsubsidiary hypothesiswas thatthere is a relationshipbetweenlearningorientationand market
share; the hypothesis  findingsshow  asignificantcorrelation  betweenlearningorientationandmarket
share.So,results of the analysisshowacorrelation coefficientequal t00.606. The resultis said to beso results of the
analysis show a correlation coefficient equal to 0.606. The result is said to be a direct and positive relationship
between learning orientation and market share there is a direct and
positiverelationshipbetweenlearningorientationand market share.

The secondsubsidiary hypothesiswas thatthere is a relationshipbetweenlearning orientationandthe

proportion of sales; the hypothesis findingsshow asignificantcorrelation ofthe proportion of salesandlearning
orientation. So,results of the analysisshoweda correlation coefficientequal t00.661. In conclusionis said to be
there isa direct and positive connectionbetweenlearning orientation and proportion of sales.
The thirdsubsidiary hypothesiswas thatthere is a relationshipbetweenlearningorientation andreturn on
investment, the hypothesis findingsshows asignificantcorrelation ofreturn on investmentandlearning orientation.
So,results of the analysisshoweda correlation coefficientequal t00.548. The resultis said to be there isa direct and
positiverelationshipbetweenlearningorientation andreturn on investment.

111. CONCLUSION

The purpose ofthisstudywasto investigate the relationshipbetweenlearningorientation andinnovationand
organizational performance. Andhypothesesresults showsconfirmedthe evidence. Firstlyorganizational
learningrefers to theorganizational climatein which providesandbe easy organizational learning
andallowingorganizationsto  learn.Andorganizational ~ innovationrefers  to  thecreationofcompetitive
advantagefororganizations. The results ofthisstudy showed thatthere is a positive and significant
relationshipbetweenlearning orientationandorganizational performanceand innovation andcompanies and
organizationsifusingof learning inorganizationcanbecomeinnovativeorganizations.Andeffective
organizationallearningcanhelpto improveinnovation in organization. Knowing"organizational innovation" ina
companyaspotential power andrefers to thecapacity of(potential) companyto doinnovation in itsproducts
orprocesses. Companyto establishandincreasetheir innovationcapacityrequiresthe factorsthat
canbemotivatinginnovation and open the field to create new products and processes. The analysis
resultsshowthataspects of theorganization's commitment tolearningandopen-mindednessarehavingthe greatest
impacton innovation becausethe positive and significant effects of commitment to learningon innovationis due
tovalue thatorganizationsattachtolearningso that takes shapea kindlearningculturein the organization and the
organizationcan becommitted tolearnvalues, andunderstanding of thecauses andtheir effects,On the other
handorganization's commitment tolearning, orthe valuethatorganization considersto learn and growitwill
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beeffectiveon the development oflearningenvironmentandthe welcomingnew ideasin organizations. Results of
this studyare consistentwith the findingsofothers. Thisstudy showed that thecorrect useofinnovationmanagement
techniques increases, capabilitiesandinnovative capacityofcompaniesin theintroduction ofproducts andprocesses
facilitates thenecessary changes in theorganization. Butprevailingof the companies does not have
appropriateculture of innovationto startchanges in their own organization andmost of thestaffand
sometimesmanagers showfierce resistanceagainstit. Alsomajority ofsmall and medium sizedcompaniesdo
nothavestaffwith experience inthese techniquesand lack ofknowledgewithin the organizationin connectionwith
the techniqueandusing it.According tomany researchersandscience specialistsmanagement, creatingnewand
innovativeproductsthat competitorsareunabletoimitate, oneof the most importantandmost reliableways
togaincompetitive advantage. Especiallyby relying onmethodsnoteasilyimitated.

Researchsuggestions

Practical suggestions

1) Identifyingcustomer needsand market opportunitiesbeforecompetitors withdoeffectivemarketingresearch
2) to provideresearchspaceandproper facilitiesforinnovative actions

3) recruitment and selectionandtraining ofcreative, committedand responsibleand experiencedexpert
4) create a culture ofinnovation in companiesin order tosupport theinnovational efforts
5) set thestrategyin relation toinnovationandperforming processinnovation

6) Create entrepreneurship policy in companyto createinnovation

7) Identify the factorsaffecting onorganizational learningon theability to increaseinnovation in companies

Researchlimitations

Despite theachievementsnotedin this study, was facedwiththelimitationsthat the mainlimitations of thisstudy
include:

- Ithas not been pay toall the factorsin the way ofeffectivenessonincreaseinnovationandorganizational
performance andextend the results ofthisstudyneed further investigationandinvolvedtheother factors.

-The use ofquestionnaires andlackthenecessaryinformationandalsoanother limitationof this  studyis
thesmallsample size.

- Alldataarecross-sectionalcollected. Sovariables andits results are limited toapointof time.

Suggestions forfutureresearches

-Present study is doinknowledge-basedcompaniesandsmall and medium companiesTherefore,future studiescan
be used togeneralize theresults ofresearchin other industries.

-Develop aspecific  questionnaireinanyindustry and using them, tobetter matchthisquestionnaire
proposedforfuture research.

-ToFurther researchsuggested thatwill be paidtostudytheinnovationcapacity in more samples.

REFRENCES

[1]. Allam,sayedmohsen.,moghadami,mehdi(2011). A study relationship between organizational learning and performance in industrial
irankhodro, Journal of executive Management,thenth year,38(in Persian)

[2]. Argyris, C. and Schon, D., 1996, Organisational learning Il: Theory,Method and practice, Reading, Mass: Addison Wesley

[3]. Bukler,Biv.,1996.,A learning process model to achivecontinous improvement and innovation

[4]. Bernolak, 1., 1997, "Effective Measurement and successful Elements of company productivity: the basis of competitiveness and
world prosperity”,International Journal of Production Economics, Vol.52

[5] Coveyr. Stephen, 1990, “The Seven Habits of highly Effective People”,
Simon Schuster INC. U. S. A. FE

[6]. Goh, Andrew, Harnessing knowledge for innovation: an integrated management framework, Journal of Knowledge Management,
Vol.9, No.9, No.4 (2005) PP.6-18
[71. Garvin, D. A., 2000, Learning in Action. A guide to putting the learning organization to work, Bostenon, Mass: Harvard Business

School Press

[8]. Hult, G. T. M., Ketchendr, D. J., & Nichols Jr, E. L. (2003), "Organizational Learning as a Strategic Resource in Supply
Management", Journal of Operations Management, 21, 541-556

[9]. Hult, G. T. M., KetchenJr, D. J., & Nichols Jr, E. L. (2003), "Organizational Learning as a Strategic Resource in Supply
Management", Journal of Operations Management, 21, 541-556.

[10]. Hanvaisch, S., Sivakumar, K., Tomas, G., 2006, "The relation of learning and memory with organizational performance™ Journal of
the Academy of marketing science,vol, 34 No. 4.

[11]. Kandemir, D. and Hult, G. T. M. (2005), "A Conceptualization of an Organizational Learning Culture in International Joint
Ventures", Industrial Marketing Management, 34, July, 430-439.

[12]. Kandemir, D. and Hult, G. T. M. (2005), "A Conceptualization of an Organizational Learning Culture in International Joint
Ventures", Industrial Marketing Management, 34, July, 430-439

[13]. Kang, S. C, Morris, S. S, and Snell, S. A., 2007, "Relational archetypes, organisational learning and value creation "Academy of

management review ,vol.32 No. 1
[14]. Lee, T.-S. and Tsai, H.-J. (2005), "The Effects of Business Operation Mode on Market orientation, Learning Orientation and
Innovativeness”, Industrial Management & Data Systems, 105, (3), 325-348.




American Journal Of Engineering 2016

[15].

[16].
[17].
[18].
[19].
[20].

[21].

[22].
[23].

[24].

Li T, Calantone R.J., (1998), The impact of market knowledge competence on new product advantage: conceptualization and
empirical examination, Jo f Mark, 62(4):13- 29

Miresmaili,maryam.,(2008).a study and comparison knowledge in intelligent school and normal school in tehrancity,sid article(in
Persian)

Mollahosayni,ali.,forghani,mohammadali.,moradkhani,bryar(2011).Astudy influence capability organizational learning on SME
performance in kerman county with method AHP, sid article(in Persian)

Matofi,alireza.,tajadini kayhan,tajadini,kaywan,aghajani,hasanali(2011). Infraction tendency To learning on innovation and
organization performance,. Perspective commercial management.,4.n0.37,57-71(in Persian)

Nguyen, T. D. and Barrett, N. J. (2006). "The Adoption of the Internet by Export Firms in Transitional Markets", Asia Pacific
Journal of Marketing and Logistics, 18, (1), 29-42.

Narver, J. C. and Slater, S. F. (1990), "The Effect of a Market Orientation on Business Profitability", Journal of Marketing, 54,. 20—
35.

Raub, Steffen & Daniel von wittich, implementing knowledge management: Three strategies for effective CKOS, European
Management Journal Vol.22, No.6 (2004) PP.714-

724

Sekaran,uma.,(2008).reaserch method for business a skill building approach. translate by
saebi,mohammad.,shirazi,mahmood.,institute for management and planning studiea.tehran(in Persian)

Salehi,yosra.,(2013). A study relationship between organizational learning capability and organizational innovation in food
industrial( in Kermanshah industrial Estates corporation)., thesis.( in Persian

Yaghobi,maryam. karimi,said.,javadi,marzye.,nikbakht,akram(2010). relationship between organizational learning and knowledge
management among hospitals personnel of Esfahan, sid article(in Persian)




